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Avoid applicant drop-off by branding your apply flow process! 

brand experience to attract and convert the best candidates.

      How do you fix it?

The bottom line

AND WHY A BRANDED APPLY EXPERIENCE MATTERS

YOUR CAREER SITE ISN'T THE MAIN 
ENTRANCE YOU WANT IT TO BE

WHY?

Source: Appcast 2018 Recruitment Media Benchmark Report

Source: InFlight Customer Data. 

85%
of applicants come

from  job boards

SIDE DOOR

FRONT DOOR

15% 

More and more candidates are bypassing 
your career site (the front door) and are 
landing directly on your job descriptions from 
a job board or aggregator (the side door). 

More candidates are missing the employer branding and recruiting 
content on your career site - and this is the material that would 
typically convince them to put up with a tedious apply flow! 

The experience of applying for 
a job influences candidates 
more than your career site

Candidates are less likely to put up 
with a frustrating application process

If candidates have a bad experience during the apply process, they’ll walk 
away with negative ideas about what it’s like to work at your company.  

Your apply flow may be your only chance to make an impression since 
many candidates are coming from a side door, not from your career site.  

Make sure your apply flow is 
visually branded with your  
company’s colors, fonts, and logos. 

Your apply flow should be a 
seamless extension of your 
corporate site and career site.

Include your employer brand  and 
recruiting content in your job 
description and apply flow process.

Communicate your best-in-class 
employer brand by providing  a 
modern apply flow experience - 
one that’s streamlined, fast, and 
mobile-optimized.

92%
of candidates drop 
out before completion

This means your apply process is

        more important than ever!

of applicants come
from the careers site


